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Abstract

The TV drama "Gold Leaf" is based on the history of a tea factory in Beipu owned by
the largest tea exporter in Taiwan in the 1950s, Chiang A-Hsin. During that time, British
merchants were exporting tea to Europe, and the price of tea was higher than gold. The
male protagonist in the series grew wealthy by making tea in collaboration with British tea
merchants for export. However, there were many valuable intellectual property rights in
the tea factory, including tea processing methods, fermentation and storage techniques,
quality inspections, tea factory management, and other inventions or design patents.
Moreover, other elements such as novel tea set designs, advertising and marketing, tea
set names, production factories, and origins can also enhance the brand's influence and
increase its value of intellectual property rights. Nonetheless, at the time, intellectual
property rights were not valued in developing countries. In contrast, famous porcelain
teaware manufacturers in Japan and Europe applied for several patents or trademarks
to protect their intellectual property rights. Even though these patents have expired, the
brand value persists.

Using the TV drama "Gold Leaf" as an example, this study explores the value-added
development of transforming the "cultural" content of the Taiwanese tea industry into
"intellectual property rights." It illustrates how the prop, a white porcelain test cup featured
in the series, can increase its shared co-creation brand value in the creative economy
through media such as TV dramas, serving as a reference for crowdfunding or potential

investors.

Keywords

Cupping test cup, intellectual property rights (IPRs), invention patent, design patent,
trademark, royalties, crowdfunding
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BAE Cra) BUEE 950 FARARER DM — JUHZRH R e R
AR Sl B SL R R R A~ AMHECE O SR AR A BT AR (Chiang and Chang
2021) © BRTIREHEASERSERERLE - EREEE AL - 2XRHES
ERUENE (U 1992) » BORMA &3P 2B E S rO B 2 2R
BORTTIE  RREH - F R sGRE A 0 IRANR R TR ST CE R
HAE TR - 55 (ERESR AR - 8] Xt R e s 2 T I 2
{H o AEHBIPREBERAZEN GERFEE 2017) RFERENIHEEARIEX
IKTER ~ BIEKEF BRI ~ 25 DISORRRERNR ~ B E R ERBTZEY
B A MR SUEZ R G BRI R R 238 - 55 HUITE o 8 S R ML P 8 S
LB ZHENBERTIEN > 4 2020 4F S&P Ik 500 KAR L EEBEZA
CEERTUE ' o

[ L AR () RIS
BRI https://www.facebook.com/GoldLeaf.series/photos?locale=zh_ TW

by EEEEEM EEN AL (RME 204)  FHAKMEA &R
HEAEAZ R > 1998 4 5L B BUR I AL 24l SHIRAT A L6 fan R 12 36 24
FERCETT 0 R DU B M AR R AR R B TAIE A (Creative
Industries) | BAAIEER) TRAAR ) - HREFF S SRl nT 5 BT & SRR A &

1 2020 4 S&P 500 ZBRA 500 KANEZ AT ERE R Y & A (A L
https://ipcloseup.com/2021/01/19/latest-data-show-that-intangible-assets-comprise-9o-of-the-value-of-the-sp-
500-companies/ ©
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VE5 RS B G R RIR AP RIIMER T o
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2012) ~ EEKACTHEBESR T EMHERENERKSEUK B EEEEEERAT
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veatBIrhiE B B F MR IERR T ©

(—) FUEBpE R R E
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Efim > BE 20 A ARERWEEE: SR BMAR R4 E (IR 2022) o
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3 5|H The Silk and Spice Road : https://smarthistory.org/a-brief-history-of-the-cultures-of-asia/
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BN E 2] 18 ALK (Meissen) ZEA a2 8 H bbb B0 25 5% o ER A (1) 25
25 ; 18 AT FhEE DL B E 52 &K Wedgwood » BEIBRIELE& ~ WG S B R A i sl
BE 5 TR S B PR G R s S o MR R R BRI R R 1 E
% (World Intellectual Property Organization, WIPO: JP3080479U) 72 LB H /i
A ERNBEZER R » E2BE SRR IEA RN 2 B8R HRR ; DIERZE S
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15~ BRI 5 88 S BT D ~ TR E AR 0 1820 FEPUEA IR A TR ZH
B 2 £ 0 HTEE B R IR (T - 207k 2003) © H 1883 4F {f#
T EEREERRNL) BETER 20 A BESREKELEEATVN T EE M
R DR ~ EEAIE AR ONEELRRE (Buera and Kaboski 2012)  * 1970
ERFE BRI SR EREAHA AL LS IRERRE o

BERAEFRRNER (B 20m) - 25 ERIMNALESEFERFE AR
(PR 1991) - 4R BiIF HOCBZERL 1SO 3103-1980 FEHER I E B ZAM (JH]
D) FEHLRSEREE REEEE) ~ WME (REEFEE) 2R (REE
TERE) ~ iBREME (EMTEERE) ~ 1784 (B3 3T5EEER) S UREE
B (6 3) PEEER ~ K6 "SRRI ERA&PHEE R UH (Glaeser,
Johnson, and Shleifer 2001) ©° [& 3 /7 Gronroos and Voima (2013) HJI{EEAY
BRI AR B AE ~ SRR AT Bt 2B A B2 R B 8 ) =AY Al
BEWRAR 0 GRAE RS K EA G4 (Hart and Moore 1999) 2 2 A RET
IME ; 8 3 T77TRIA S B EAT (2023) 2 HE R B2 R MRS 4B M REELINE
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trademark) FIPERE o DUBIH H Y MU AR 2 TE X 21 > 2 1980 £F TR KR HE

1 & (BSI) HIHIAY ISO 3103-1980° FEHEH ZEHE » HAPRL « AR - iEHik O A%

A 20 FEORGEN]  (HHATER B2 MG E 2B o TREE ) RIS 0 T ShRElE -

Steenkamp (2014) & HREII(E VYRR > A]fiEfElE 3 75 Gronroos and Voima
(2013) HIIMERRIAE o

[l 4. FEFIZ R BAERRR A ZEB R R CRE) B

BRI www.kfcshop.com.tw/goods.php?id=4543
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5 FMZ A I BE B patents.googles.com Z% #F #H B 2 Fl] https://swfineart.weebly.com/form-and-function.
htmle

6  ISO3101: 1980 http://www.gatsby.ucl.ac.uk/tea/tea_archive/attached_files/BS6008.pdf.
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(=) RPN T A
EARKH RS MEME) ER BEFSESHEZ2ELDE - iE (Adam
Smith 1937) fRHAIT S [ ZZHREE) Bl 0 [ — B4 &Hey A KB 4% (intrinsic
value) PP BT EM B E R LA B 9RAE > HABFEFTHmE - Bl
SEN I LM RERERGER TR Kk TAIEL ; HINEE (1933 56 HATAE
P ERHEAS I > Marshall 2009) $2 H &S I (B A% & I 25 JE ) v I BCAS B AR5 1 NAEL
(Hamilton 1777; Sharma and Kumar 2010) o Z87 22 DI E R B2 4 BLm > 2%
R A8 7 e I OB DR AT TE AR IR T B~ AT A 2 S PR AR I 2 F el ([
5) o EER CGRE) HBIZ SUERR EA RS BEMRITE 0 JH R R ERATR
Z% 1. Buera and Kaboski (2012) #3A&%80H T2 0 BICEEEL&LH (1760-1900
)~ HEFELE (950 £~ IRBLLHE (1950 FELUE) ~ EFll&HE (1990 4F
R S 2000 FAAIBIEALI © 1970 F T FUNTER 2 REAHL A WIPO K& A HE
& BT BT 1 e HARR #E A 1) BRI 28 2R 3 WODURE R < ) T AR )
IEAME GRS > E1FAEI 3 R N2 ~ EalE AN ~ A E 0 =807 ~ AR
HEZLH (Olson 2008) © BIEAEEH HLUUER A 200 S HEAIEREE fEH
WIS INME  (Kirk, Ray, and Wilson 2013)  © 21 40 & H A= AF B4 4%
J& o SR 2 B A RE IR & A R RE A KR A TZ & % (Simon and Sullivan
1993) ° BEFHTHEAGHI R SR A3 R o 25 A S SR B 3R A8 L HE A (EAE
GHE EHAS T ~ R ARG TR ~ A TH E AR AN S IR P54 (Kaufman and
Baer 2005) © Potts and Cunningham (2010) HI|D{F:F| ~ #5F ~ = A1 BIHT VY FH
FEIRU A 5 i ) 78 2 LR Ak 8 i RN A Bl A o
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(Aaker and Joachimsthaler 2000; Buera and Kaboski 2012; Kaufman

and Baer 2005; Olson 2008; Steenkamp 2014; Throsby 2001; Van Noort and
Willemsen 2012; Wasserman, Zeng, and Amaral 2015)
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B | BEAHAER : BEE e EERAHUE  RETEE
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3.1 AL A B T AE T AR

TEFRRA BRI AR ESG /KRR S R UM R PRVESR > 6]
RAATSEWRAMB R}~ RRAET B R R A IIRGR AT @ B BHRIEL
JRFAETEAHBRERFT > aHASHERAT SR ~ M BCHRIB T AR el B AP R AT 2K
MBsR D EHME (H5) o BURHMFREERNN 2022 FF12H CUENBEKEZX
(LB G BB IR T78 o sRAL g RE R EAONR (R o T (R
&) REBRATEXZHE REHEAEELE HREERAERRLY - &

7 5| E https://www.marketgrowthreports.com/global-teaware-market-20782275 ©

8 5 HEMEMEE TEREA S HHMEZ M http://www.e-ceramics.org.tw/main.php?Page=A4B3 °

9 SIARUEH ~ HE2EFH - BIF R o 2022 o [SUERAREEE 2 LB EZ B ARSI © DR
ZF1 (A Mama > AR Mimi) 428 S EHEHER B o Z4EH | SULAASRERE > 2022 4 2 A —2022
FuH o
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ERREZEE L ~ AU - FENNART > FEsbE g2 0 I
i PRI PR T S SR 0 Bn&R s E(E  (Carlucci and Schiuma 2018)  ©

3.2 R ERE (Intellectual Property Rights)

BEMERCEER  Z0E0 - miE (R FMRERE - Z2EHAE
BIHTe A AR S 32 B B A RE A O I E i P A RE 5 B 822K B DACRE
P FRRER oy 58 P T2 A A1 B 18 T ACAE 5L (&2 4lfi% < (Statute of Anne) )
B 46 R A B AT CRAE B RE R AUTE R (Hughes 1988) o HATKJE T REHASRZ &
#4% Wagner (2009) ZuFRATHRAL T BB A 3= il 28 A BLA AR I 8 B B RE Y
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— RSN IR R AE (& 3) > BINTER LRI ~ 1EERE R 5
R B EEA S EE 0 BEFERM LR ZEETT (information
cascades) ( Crossland and Smith 2002) &7 ShRE S22 1 IME ©
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SelFridges&Co. https://www.selfridges.com/TW/en/cat/?free Text=bowl&srch=Y; http://gg.gg/12ptms

%% Open Data H[& . http://gg.gg/OpendataTaipei

PEEf LOHAS (F5<&75% A IRITAA4H) http://gg.gg/LOHASgoldleafcupset

Top 10 teaware market share in 2021. http://gg.gg/12vozo

Ceramic Tea Cups Market report: https://www.advancemarketanalytics.com/reports?utf8=%E2%9C%93&q=tea
+cups

ZEIHE T FZE/AE http://www.e-ceramics.org.tw/main.php?Page=A4B3
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